
Tracy, Mary 

From: 
Sent: 
To: 

OFFICE RECEPTIONIST, CLERK 
Tuesday, January 13, 2015 2:16PM 
Tracy, Mary 

Subject: FW: 

Here you go© 

Kris 

From: Peggi Moxley [mailto:peggimoxley@gmail.com] 
Sent: Tuesday, January 13, 2015 1:09 PM 
To: OFFICE RECEPTIONIST, CLERK 
Subject: 

My bar number is 21680. I have been out of law school since 1989 and was admitted to practice law in Washington in 
1992. In such time, I have practiced as a solo for more than 10 years and in a firm with 1 or 2 other attorneys, the 
balance of the time. I typically earn between 120-150 hours of CLE per reporting period. I am very much in favor of the 
suggested changes to the CLE rules concerning giving credit for marketing. 

My experience has been that since credit is not currently given for providing marketing information, marketing classes 
are seldom offered. If credit is offered, I believe that more marketing information will be available. In short, my 
opportunities to take marketing classes has been limited by fact that credit is not currently being given for marketing 
classes. 

Peggi Moxley 
Attorney at Law 
216 South Mission Street 
Wenatchee, WA 98801 
Telephone: (509) 662-2031 
Facsimile: (509) 888-0778 
Email: PeggiMoxley@gmail.com 

The information contained in this e-mail message is legally privileged and/or confidential information intended only for the 
receipt by and use of the individual or entity to whom or which it is addressed. If you are not the intended recipient, you 
are hereby notified that any dissemination, distribution, or copying of this message is strictly prohibited. If you have 
received this message in error, please immediately notify us by telephone and delete this message from your 
computer. Thank you. 

To ensure compliance with requirements imposed by the IRS in Circular 230, we inform you that, unless we expressly 
state otherwise in this communication (including any attachments), any tax advice contained in this communication is not 
intended or written to be used, and cannot be used, for the purpose of (i) avoiding penalties under the Internal Revenue 
Code or (ii) promoting, marketing, or recommending to another party any transaction or other matter addressed. 
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